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The Goal

Increase the application rate of the
Chase student credit card
by 30% compared to the same period
last year by the end of the 2-month
campaign.
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Worrying about how your kids are doing in

college or university? Check out our blog for
some useful fips!

Talk to your kids before
they become anxious.
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Are your kis prepared for college or university?

Entering college or university is a significant milestone for many people. As parents, you are happier
than anyone else to see your kids grow up and start a new chapter in their life. However, college or
university life will be very different from what they have experienced in high school. Many students find it
struggling with such a big transition, which could potentially impact their future life after graduating.

No matter your kids are about to start their first year this summer or they are juniors, it’s always the
best to prepare them well - here are some tips:
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- Talk to your kids about their finance. O be besl .
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- Get to know college majors in advance
| College
- Explore possible career paths 5 \e
higher

- Develop communications skills e d nc af10
- Manage time effectively sC no 0\ oY
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5 Ways to Spend Smart with Your Credit Card

Our Spotlight: Do you know how to spend smart?

From buying a cup of iced coffee at your local shop to paying your monthly utility
bills, we all make some kinds of transactions in our everyday life. Most of us don't
think about it twice. However, it's important to be mindful of those transactions. You
may save while you are spending. Want to know how? Check out the following

article: )
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Dont't forget to also teach your kids to spend smarterl

b € malichimg Wae're here to help you manage your money today and tomeorrow
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Chase We promised that you will find Spencer here.
Want to know more? Read his and other peers’ stories
with Chase.

Photo by nappy from Pexels | nStagra m AdS


https://www.pexels.com/@nappy?utm_content=attributionCopyText&utm_medium=referral&utm_source=pexels
https://www.pexels.com/photo/laughing-man-wearing-gray-v-neck-t-shirt-936119/?utm_content=attributionCopyText&utm_medium=referral&utm_source=pexels

CONSIDERANMION

Customer Stories Leila

Spencer started his university life without a credit Leila has never thought a student credit card could
card. As a student who needed to pay his own living benefit her future a lot. She was a business student.
expenses, he had a part-time job at a local coffee She always dreamed of opening her own clothing
shop. He was busy studying and working. However, store. Right after she graduated from university, she
he always spent beyond his budget after he had paid decided to make it come true. However, she didn't
his rent at the end of every month. He realized he have enough money to pay for all the expenses, like
needed more pocket money. He asked his friends on rent or renovation. She asked the bank for help
campus for suggestions. A boy told him he could try without expecting to be able to borrow any money
Chase Student Credit Card. It was easy to use and from it. While she was hopeless, she got a call from
had many rewards. Spencer was hesitant to get it the bank and told her she was approved for one of
because he thought it was just a different kind of the small-business loans based on her perfect credit
debt. Finally, he decided to give it a try. And score. At that moment, Lelia just realized that she had
surprisingly, he loved it. He used it to cover a large been using the same student credit card for 4 years.
portion of his expenses after paying his rent. And he The limit also increased a lot.

was able to pay it back on time.

"My school life has become better with Chase's credit card” "Chase made my dream come true”



DECISIOIN

Freedom® Student credit card |Chase Bank | Get Ready for Your Future
https://www.chase.com

Chase Freedom® Student credit card. No annual fee. Enjoy the $50 bonus offer. Get cash back
rewards. Start building your credit score today!

Google Search Ads



Landing Page

New!
Partner Benefit
3

DoorDash

Get a complimentary 3 months of DashPass. DoorDash's subscription service that provides wnlimined
deliveries for a 30 delivery fee on eligible orders over $12 (other fees may apply). Click 1o leam more.

WA
Earn $% cash back on Lyft rides throwgh March 2022, Thar's 4% cash back in addition o the 1% cash
back you already eam. Click 1o leam more,

Leam More About Dankel

ECISI®

Chase Freedom® Student credit card

$50 Bonus Offer
Mo Annual Fee
$20 Good Standing Rewards
Credit Limit Increase
Free Credit Score

Offer Details*
Pricing & Tenms*®

Mandy

Learmn More About Mandy

Ghase CratitCara

Paftner Benefits
1




DECIS|O

Remember, your rewards & benefits are waiting for you:

$50 Bonus Offer

We noticed you haven’t completed your

$20 Good Standing Rewards
application yet.

Credit Limit Increase

Remember, your rewards & benefits are waiting for you
50 Bonus Offer

Free Credit Score i o B Pt

Cradit Limit Increase

Ne Annual Fee Fras Eract Scars

Ne Annual Fee

o ﬁ'eadam
STUDENT

We're here to help you manage your money today
and tomorrow

Abandoned Cart Email



Thank you for applying!

dil card semice. We ave receved
B0, you May expect ko
ol approved, we will inform

Thark you | 005iNG Chase bor
¥o pp rd ang filly

g ¥o wiihin 7. LS
WOU = wiiling as so0M as possibla

ou may cheek your application status by elicking the following button.

We're here to help you manage your money
today and tomorrow

HOST-

Thank you for applying!

Thank you for choosing Chase for your credit card service. We have received
your application and are currently reviewing it. If approved, you may expect to
receive your card within 7-10 business days._ If it is not approved, we will inform

you in writing as soon as possible

You may check your application status by clicking the following button.

Check Your Application Status

We're here to help you manage your money

today and tomorrow

Welcome Email

“enjoy the coffee at
our local shop!

Instagram UGC
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Channel

Instagram

Chase
Website

Facebook

Cotent

Story Video

Blog Post

Paid Ads

Metrics

story completion rate
audience growth rate

bounce rate
page view
email capture rate

click-through rate

KPIs (by the end of of the 2-
month Campaign)

5% increase in story completion rate
7% increase in audience growth rate

10% decrease in bounce rate
4% increase in # of page view
0.5% increase in email capture rate

0.3% increase in click-through rate






Channel

Email

Instagram

Chase
Website

Cotent

Newsletter

Paid Ads

Customer
Stories

Metrics

open rate
click-to-open rate

click-through rate

average time on page
click-through rate

KPIs (by the end of of the 2-
month Campaign)

3% increase in open rate
7% increase in click-to-open rate(click to see the
product page(landing page))

0.5% increase in click-throug rate

3% increase in average time spent on page
0.5% increase in click-through rate
(to the landing page of the application)






KPIs (by the end of of the 2-
Channel Cotent Metrics month Campaign)

1.5% increase in click-through rate

lick-th h
Google Search Ads CHERTIIONE (to the landing page of the

rate o
application)

20% increase in conversion

Chase - -
Website Landing conversion rate (apply to the credit
Page rate card)
Chase , . : . .
Reviews average time on 3% increase in average time spent on
Website page page
Email Abandoned open rafe 8% increase in open rate
C , 10% increase in conversion rate
art conversion rate

(resume to finish the application)






Channel

Email

Email

Email

Facebook

Instagram

Cotent

Welcome

App
Download

Referral

Organice Post
(review)

User Generated
Content

Metrics

open rate

open rate
app download rate

open rate
click-to-open rate

click-through
rate

Engagement

KPIs (by the end of of the 2-
month Campaign)

8% increase in open rate

7% increase in open rate
5% increase in # of app download

7% increase in open rate
3% increase in click-to-open rate (link to refer now)

0.3% increase in click-through rate

15% increase in mentions and hashtags of the
brand



Reporting

Track:
3 times a week

Report:
Biweekly
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Optimization



Sources for benchmarks and photos

https://www.chase.com/
https://www.chase.com/personal/student-banking/college
https://chaseprivateclient.chase.com/investing
https://www.countryliving.com/life/entertainment/g19481827/mother-
daughter-quotes/
https://www.fool.com/the-ascent/banks/articles/4-tips-tracking-your-spending-
2019/ (Getty Images)

https://unsplash.com/photos/ig48QnhUByRO
https://unsplash.com/photos/VVEwW|JRRHgk
https://unsplash.com/photos/ayvBHeYBjpQ
https://unsplash.com/photos/EYfdLVWpEYQ
https://www.pinterest.ca/pin/691443349028764033/
https://www.emarketer.com/content/the-three-p-s-of-gen-x-penetration-social-
platforms-and-privacy






